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Zralostni modely
Michal Krutis



Phoebe Ivéa Stépanova
6. srpen v 10:21

Ahoj, chci se zeptat zda je zpusob, jak vyloucit, aby
obsahové kampani zobrazovaly na youtube? Napa( Pavel Urban
youtube.com v umisténi, ale zatim nemam vysledk) 7. srpen v 5:42

(google nakupy)
m Filip Tabacek Zdravim lidi,

24. srpen v 8:54 mam dotaz na google nakupy. Mam kampané dle priorit (re
ahoj, Jedna se mi o strukturu kampani, napr. u BRAND, jestli kdy

Spravuji jeden eshop pres rok a vnimam, Ze uz nem| skupiny produktu podle brandu do jednotlivych sestav a pal
nevidim u sebe 7adné chuhv a2 kamnand ea haréi Rl dam Ceny = . iestli to je "spravné"

problém? Rad by (a' Michal Stin .ss (EStave a optim

18. srpen v 8:31 ' je to rozdélen

Ako by ste odporucali uvazovat o PPC reklame menej skusenému Cloveku?




Co reSim za problém u klientu

Co mame délat?

Jak poznam, ze to délaji spravne?
Jak poznam, ze délaji spravné veci?
Nenapali nds agentura/specialista?




Marketingovy stratég

Online marketingové komunikacni strategie
Rizeni PPC, SEO, e-mailing, FB, analytika




PPC checklist

Priblizny pocet vysledki: 656 000 (0,17 s)

PPC Task Checklist | PPC Hero
https://www.ppchero.com/ppc-task-checklist-for-account-success/ v PreloZit tuto stranku

26.3. 2018 - A checklist of PPC tasks, broken down weekly and monthly, all account managers should
be doing.

The SEMrush Checklist for Running a Successful PPC Campaign
https://www.semrush.com » Blog v Prelozit tuto stranku

pred 5 dny - This PPC checklist will show you which tools and reports in the SEMrush software you can
use to research your keywords, study competitors, ...

Checklist — mam pfipravené ucty? - Zaklik.cz
www.zaklik.cz/planovani/checklist-pripravene-ucty/ v

31.7.2018 - zaloZeny Gcet v AdWords Google Ads a Skliku,; zajisténé platby v AdWords Google Ads a
Skliku,; informacni e-maily z ucta prijdou (zajisténé ...

The Easy 8-Step Checklist for PPC Audits | WordStream
https://www.wordstream.com/blog/ws/2016/.../ppc-account-audit ¥ Prelozit tuto stranku
23.7.2018 - This easy, 8-step PPC audit checklist will walk you through everything you need to do to
get your pay-per-click advertising account in tip-top ...

PPC audit - checklist stahujte zde - Next Vision
https://www.nextvision.cz/blog/ppc-audit-checklist ¥

2.2.2016 - PPC audit - checklist v PDF. Vite, Ze vétSina PPC reklamnich Uctd obsahuje zavazné
chyby? Jejich majitelé tak pfichazi o nemalé finanéni ...

PPC Checklist: From Zero to Profit Wielding Hero - Midas Media
https://midasmedia.co.uk/ppc-checklist/ v Prelozit tuto stranku

12.4.2017 - This actionable ppc optimisation checklist is directly attributed to managing an AdWords
ppc campaign, but it's fair to say it can be applied to ...

how to manage ppc

How Even YOU Can Master PPC Campaign Management [TEMPLATE]

1. Tips for Using This Template.

2. Step 1: Understand PPC Campaign Structure.

3. Step 2: Identify Your Landing Pages.

4. Step 3: Build Your Keyword Strategy.

5. Step 4: Create Your Ads.

6. Step 5: Share the Completed Template With a Decision Maker.

How Even YOU Can Master PPC Campaign Management [TEMPLATE]

https://blog.hubspot.com/.../how-even-you-can-master-ppc-campaign-management-tem...

© Informace o vysledku J@ Zpétna vazba

How Even YOU Can Master PPC Campaign Management [TEMPLATE]
https://blog.hubspot.com/.../how-even-you-can-master-ppc-campa... v Prelozit tuto stranku
29.11.2012 - How Even YOU Can Master PPC Campaign Management [TEMPLATE] Tips for Using
This Template. Step 1: Understand PPC Campaign Structure. Step 2: Identify Your Landing Pages. Step
3: Build Your Keyword Strategy. Step 4: Create Your Ads. Step 5: Share the Completed Template With a
Decision Maker.

10 golden rules to manage your PPC Campaigns - Optimize Smart
https://www.optimizesmart.com/10-best-ways-screw-up-ppc-camp... ¥ PreloZit tuto stranku

10 golden rules to manage your PPC Campaigns. #1. Never run PPC campaigns without a “great”
understanding of your client's business & goals. #2. Always set your Max. #3. Setup your Adwords
account with proper thought and planning. #4. Run campaigns with Conversion Tracking. #5. Smell what
is selling. #6. Optimize your ...

Pay-Per-Click Campaigns: How to Succeed in PPC | WordStream
https://www.wordstream.com/pay-per-click-campaign v Prelozit tuto stranku

Image via Google. However, while it is important to focus on and devote sufficient time to each of these
areas, successfully managing a pay-per-click campaign ...

PPC Management Made Easy | WordStream
https://www.wordstream.com/ppc-management v PreloZit tuto stranku

PPC management doesn't have to take up all your time. Learn how WordStream's pay per click
management software can make your workday easier.




I | [
Weekly PPC Tasks

2. Competitor Research

Project Performance _ ‘ A _
In order to find keywords that your website can get traffic and conversions from, you'll have to learn from

Project the performance of your account to see if you are over or under goals and adjust 4  competitor's strengths and weaknesses. Competitive research should inform your keyword research and

The two metrics | focus on with my accounts are spend and conversions. If | am projected| |timately sharpen your target list. Find the gaps in your competitor’s strategy and attack them with your

know | have to decrease keyword bids or decrease my budgets. If | am trailing on conversi campaign. All of this can be done within the Domain Analytics and Gap Analysis areas.

raise bids on keywords or shift budget away from poor performing campaigns to top perf

campaigns. o Start with the Advertising Competitors report. If you currently run any AdWords campaigns, enter you

Displ N K Revi domain in the search bar and receive a list of other websites that compete for the same keywords as you
Isplay Networ eview your domain has not run any AdWords campaigns before, you can use a similar website in your industry

Exclude placements (websites/apps/etc...) that have spent a lot of money without convert get results.

have placements where you are performing well or converting for a high CPL, consider ad

management placements to bid separately. Also check to make sure your campalgns areyd ° Enter a competitor's domain in the Ad History report to see the keywords that they bid on and the ads

category exclusions to help keep your ads from running on unwanted sites like sexually su ran over the past twelve months.

content, sensitive social issues, or in game placements you might find on mobile apps. o L X .
e Enter a competitor's domain in the Ad Copies report to see the headlines, URLs, and body copy from th

PPC Audit Step #2: Review Targeting Settings

Setting your campaign targeting settings is a simple activity that takes five minutes

[ the past year.

tops, but one small misstep in this section can have a profound i

L{ account performance. (You can see how some of our clients learr CheC kl |St - mé mp Fl praven é l:' éty?

way here.) Dive into each of your newly-acquired campaigns to re

Kapitola: Planovani kampané 32/92 Posledni aktualizace: 31.7.2018
owner’s targeting settings and ensure they make sense for the by

NeZ se vibec pustite do pripravy a spousténi kampani, méli byste mit v Gi¢tu nastaveno vée potiebné:

m@gmad com nt > Al campaigns

Campaign: AdWords Grader - AU/NZ zalozeny Gcet v AdWerds Google Ads a Skliku

@ Enstled  Type Search Network only - All features Eci  Budget $1,850.00/day  Targeting: Australia; retand; ( Zajléténe plalb\/ v AdWA Google Ads a Skliku

Adgroups | Settings | Ads  Keywords  Audiences  Adextensions  Autotagets  Dimensiol

informaéni e-maily z G¢tu prijdou (zajisténé presmérovani),
Aisetings  Locatons  Adschedde | Devices

propojené Google Analytics s Ad¥Werds Google Ads,

Campaign name AdWords Grader - AWNZ Edt

Type 7 Search Network only - All features Edit zapnuté automatické znackovani odkazi v AdWerds Google Ads i Skliku,

nasazeny kéd na méreni konverzi v Ad¥Werds Google Ads a v Skliku,

oS 1l Goopbewc £ ovéfena funk&nost méfeni konverzi,

nasazeny remarketingovy kod z AdWerds Google Ads i Skliku.




facebook ads checklist

Priblizny pocet vysledki: 31 600 000 (0,42 s)

Facebook Campaign Checklist — Successful Social Media Campaigns
https://www.qwaya.com/facebook-ads/checklist-to-facebook-cam... v Prelozit tuto stranku
Have you planned everything before the launch your Facebook campaign? Go through our checklist
to make sure you're prepared.

6 tips for an effective Facebook ad campaign - Whole Whale
https://www.wholewhale.com/how-to-facebook-ads-checklist/ ¥ Prelozit tuto stranku

We've pulled together 6 of our favorite tips for running an effective Facebook ad campaign, complete
with a downloadable Facebook ads checklist.

The Complete Faceboook Ads Checklist - 3Q Digital
https://3qdigital.com/.../complete-faceboook-ads-checklist-list-will... ¥ Prelozit tuto stranku

16. 7. 2014 - Alongside the growth in campaign numbers and budgets, the Facebook ad system has
substantially improved in the past year, and it now offers ...

Facebook Ads Checklist — Emily Hirsh

www.emilyhirsh.com/facebook-ads-checklist/ ¥ Prelozit tuto stranku

| am guessing if you are landing here you already know the POWER of Facebook ads in your business
but do you ever find yourself asking these questions?

(PPF Facebook Ads Checklist - Tamara Monosoff
https://tamaramonosoff.com/.../uploads/.../Facebook-Ads-Checklis... ¥ Prelozit tuto stranku
THE COMPLETE FACEBOOK ADS SETUP CHECKLIST. Setting up a new campaign? Use this
checklist every time to set yourself up for Facebook Ad success!

The Quick & Dirty Facebook Ads Checklist- Marigold Marketing Group
www.marigoldmarketinggroup.com/quick-dirty-facebook-ads-ch... ¥ Prelozit tuto stranku
1.3. 2018 - Measure twice, cut once. It's always a good strategy. | like to apply it to Facebook ads
because carefully checking work is especially important ...

seo checklist

Priblizny pocet vysledka: 15 700 000 (0,40 s)

The Complete 32-Point SEO Checklist For 2018 - ClickMinded
https://www.clickminded.com/seo-checklist/ ¥ Prelozit tuto stranku

This 2018 SEO checklist is designed to help you execute a comprehensive SEO audit on any webpage
on any site. Once you're done, you will have clearly ...

The Complete SEO Checklist For 2018 - Backlinko
https://backlinko.com/seo-checklist ¥

9.4.2018 - A complete step-by-step SEO checklist to help you rank in 2018. This expert-written guide
will show you exactly how to do keyword research, ...

SEO Basics Checklist - On-Page SEO Checklist - Technical SEO Checklist

How to Rank in 2018: The SEO Checklist - Moz
https://moz.com/blog/rank-in-2018-seo-checklist ¥ Prelozit tuto stranku

29.12. 2017 - This edition of Whiteboard Friday covers a nine-point SEO checklist of the major items
you need to cross off to rank in 2018 — and maybe get ...

The 40-point SEO checklist for startups - Search Engine Land
https://searchengineland.com/the-40-point-seo-checklist-for-startu... ¥ Prelozit tuto stranku
18. 4. 2018 - Startups can't afford to miss a SEO trick when it comes to launching a new site, says
Contributor Pratik Dholakiya. Here's a checklist to help ...

A Complete SEO Checklist for Website Owners - Search Engine Journal
https://www.searchenginejournal.com » SEO v Prelozit tuto stranku

19. 7. 2018 - Ready to grow your audience and increase your organic search rankings? Use this
comprehensive SEO checklist to optimize your website.

WordPress SEO Checkilist - 45 Tips to Grow Traffic by 571% in 13 ...

https://kinsta.com/blog/wordpress-seo-checklist/ ¥ Prelozit tuto stranku




PUBLICITY

MEDIA RELATIONS
BLOGGER RELATIONS

AUTHORITY INVESTOR RELATIONS
OPTIMIZED CONTENT INFLUENCER RELATIONS

SHAREABLE CONTENT [.ccviiinniiiinnnnnannnnnnans .
ENGAGING CONTENT b

EARNED

GOOGLE AUTHORSHIP MEDIA INFLUENCER ENGAGEMENT
.......................... RESPONSE TO DETRACTORS
PAID MEDIA DETRACTORS TURNED TO LOYALISTS
FACEBOOK SPONSORED POSTS LOYALISTS TURNED TO ADVOCATES
SPONSORED TWEETS
TWITTER CARDS fr=r============"=" 2 -..nu--nc--.... _______ ‘...
FAN ACQUISITION e, PARTNERSHIPS
LEAD GENERATION o *| CHARITY TIE-INS
OUTBRAIN COMMUNITY SERVICE
CO-BRANDING
MEDIA
INCENTIVE
AFFlL'ATE ---------------------- B ... SOCML MEDIA
BRAND AMBASSADORS FACEBOOK
SPONSORED CONTENT TWITTER
NATIVE ADVERTISING LINKED-IN
.............. T e
PINTEREST
INSTAGRAM
CONTENT VINE
GOOGLE+

CREATE FROM EXPERTS
EMPLOYEE STORIES

CUSTOMER STORIES
USER-GENERATED CONTENT
REVIEWS

BRAND JOURNALISM
WEBINARS, VIDEOS & PODCASTS

Zdroj: http://iterativemarketing.net/peso-model-marketing/




Jak uridit (cely) marketing?



Marketingova mapa
‘ Hlavni oblasti marketingového kanalu
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Oblasti
SEO

Obsah webu

Optimalizace
klicovych slov

Technické
reseni webu

Vyhodnocovani

Zpétné odkazy

Nastroje




Stupne zralosti (maturity)

S EO = [2] Zaklady [3] Fokus [4] Priorita [5] Rutina




Kde jsme

SEO

—Obsah webu

Optimalizace
klic¢ovych slov
Technickeé
feSeni webu

Vyhodnocovani

Zpétné odkazy

Nastroje

[1] Nic [2] Zaklady [3] Fokus [4] Priorita [5] Rutina [6] Speky




Kde jsme

SEO [2] Zaklady [3] Fokus [4] Priorita [5] Rutina [6] Speky

Obsah webu

Optimalizace
klic¢ovych slov
Technickeé
feSeni webu

<
Vyhod ani x
yhodnocovani x
<

Zpétné odkazy




SEQ: IViarketingova mapa: 6
hlavnich oblasti

S EO - [1] Nic [2] Zaklady [3] Fokus [4] Priorita [5] Rutina [6] Speky

Obsah MM

o?,,t Im?"zace Stranky mai title a h1 Optimalizovany Siroka optimaliizace Uzka spoluprace s

klicovych slov y maj hlavni texty obsahu webu PPC

Technicke VI presmérovani Resena rychlost Canonical, sitemapy Autmoatizované

FeSeni webu |ndex0\’/at<-3vI'n @ responzivni web webu, schema rychlost webu nastrolfa na Analyza logu

vyhledavadi zachytavani chyb

Vyhodnocovani Nepravidelné 5v
sledovani konverze, typ ggﬁ:{ :t.oe‘{i?;fbv @ Benchmark s SEO jako souc¢ast
navstévnost a pozice zafizeni 1€ konkurenci celého marketingu
slov posuny

Zpétné odkazy Viozeny odkazy na  Analyza odkazti Unikatni obsah s Pokrogilé PR taktiky
partnerské weby a  konkurentd, texty pro cilem ziskat velkou  a Cistime odkazovy
¢lanky média pozornost profil

Nastroje




Marketingova mapa
‘ Hlavni oblasti marketingového kanalu

Siroka marketingova mapa ‘
Marketingové kanaly ve skupinach kol o
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Jedna oblast a jeho témata SEO: Indexace

Indexovatelnost webu
Sitemap

Velikost indexovaného webu
Status kody 3XX, 4XX, 5XX
Robots.txt a noindex

ok wh =







Marketingova mapa
’ Hlavni oblasti marketingového kanalu

Siroka marketingova mapa ‘
Marketingové kanaly ve skupinach ukolt e

Konkrétni tikoly
Skupiny tkoli rozpadlé do konkrétnich ukolt

&
<
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Marketingova mapa
‘ Hlavni oblasti marketingového kanalu

Siroka marketingova mapa
Marketingové kanaly ve skupinach ukold e
E Konkrétni ukoly

Skupiny kol rozpadlé do konkrétnich kol
Prioritizace ukoli
Kazdy ukol ma svou prioritu 6




SEO: Téma Indexovatelnost: Konkrétni ukoly

Texty nejsou obsazeny ve Frames, Flash
Web Ize projit bez pouZiti cookies
Odkazy nejsou generovany pres JavaScript

Texty nejsou generovany JavaScriptem
Stranka ma informacni hodnotu bez nactenych JavaScriptl a kaskadovych stylt
Kontrola vykresleni hlavnich stranek v nastroji v Google Search Console

Mobilni web obsahuje jen hlavni obsah stranky
Zakaz indexace neduleZitych stranek z filtrace

Analyza zaindexovani pres GSC

Analyzu skute¢né zaindexovanych stranek ze server logu



Marketingova mapa
‘ Hlavni oblasti marketingového kanalu

Siroka marketingova mapa
Marketingové kanaly ve skupinach ukold e
H Konkrétni ukoly

Skupiny kol rozpadlé do konkrétnich kol

Prioritizace ukoli
Kazdy ukol ma svou prioritu 6
Stav dokon¢eni ukolu
0 Kazdy kol ma svij stav dokonceni




Ukoly dle priorit a stav plnéni

Naro¢nost Pfinos  Priorita Makame Dokonceno

Texty nejsou obsaZeny ve Frames, Flash
Web Ize projit bez pouZiti cookies
Odkazy nejsou generovany pres JavaScript

Texty nejsou generovany JavaScriptem
Stranka ma informacni hodnotu bez nactenych JavaScriptd a kaskadovych styld
Kontrola vykresleni hlavnich stranek v nastroji v Google Search Console

Mobilni web obsahuje jen hlavni obsah stranky
Zakaz indexace neduleZitych stranek z filtrace

Analyza zaindexovani pres GSC

Analyzu skute¢né zaindexovanych stranek ze server logl




Marketingova mapa
‘ Hlavni oblasti marketingového kanalu

Siroka marketingova mapa
Marketingové kanaly ve skupinach ukold e
H Konkrétni ukoly

Skupiny kol rozpadlé do konkrétnich kol

Prioritizace ukoli
Kazdy ukol ma svou prioritu e
Stav dokon¢eni ukolu
0 Kazdy kol ma svij stav dokonceni




Mapa PPC



PPC .

Ziskavani KW

PLA kampané

Produktové kampané

Obsahova sit’

Automatizace

Struktura uctu

Kvalita inzeratd

Optimalizace kampani

Cenova optimalizace

Optimalizace rozpoctu

Méreni

Reportovani

Vyhodnocovani

KPI

Propojeni

Synergie s ostatnimi

1 = 2 = 3 = 4 =

Rychla analyza Pravidelna kontrola

Klasifikacni analyza

Zakladni sada KW vyhledavacich O T reportu
vyrazu vy Vyhledavaci dotazy
Zakladni nasazeni Z_akla_dnl
optimalizace
Ruéné na

Zakladni automat Pokrocily automat

vytipované produkty
Automatizované

. Pokrocilé cileni
cileni

Zakladni cileni
Automaticka
pravidla v
systémech

Zakladni scripty

Pokrocilé rozdéleni
kampani

Hacky do nazvu

Rozdéleni typu siti kampani + $titky

Rozsifeni Texty inzerata A/B testy inzeratu
Den, Cas, region, Optimalizace SQ pro sQ vie
zarizeni LP - relevance
CPC eCPC PNO / ROAS

Neomezuji se
kampané kvali
rozpoctu, Sdileny
rozpocet

Optimalizace celého

Nedochazi prachy mark. rozpo&tu

Zakladni méreni Pokrocilé méreni

Nahodila vizualni  Pravidelné statické Spojené marketingové on-line reporty do

kontrola uétu izolované reporty celé firmy
Nakladové s
Nakladové prihlédnutim na Vykon
kvalitu

Navratnost investic,

Utrata za PPC ;
zisk

Zakladni KPI kvality

Zakladni GA + Ads + Merchanat center +
WMT Google Ads

Pokrocila s teamem
a zadavatelem

Zaklani se

Zakladni s teamem
zadavetelem

Kvalita zakaznika

5 = 6 =

Pravidelné rozsirovani DB KW z jinych
zdroju

Bloomarty

o Vlastni struktura
nebo jiny framework

Pokrocily automat s trendy a sezénnosti

Pokrocilé scripty API

Sjednocené vyhodnocovani

Machine Learning

Pravidelna

X . Sezonnost
optimalizace

CPA

Pokrocilé méreni s presahem

On-line BUSINESS reporty do celé firmy

Dlouhodobé Business Hodnoty

Podil na trhu

Propojeni s internim 1S

Velmi pokrocila se zadavatelem a teamem - kompaktni team



Kli¢ova slova
Ziskavani KW
1. Zakladni sada KW
% od klienta
[ struktura webu (menu)
2. Analyza vyhledavacich vyrazu
? Struktura a provazanost vyrazi
! Naseptavace Sklik, AdWords
: Report - Marketing Miner
3. Klasifikacni Analyza klicovych slov
! Klasifikace vyhledavacich dotaz(
4. Pravidelné z vyhledavacich dotazu PPC
% Pravidelny proces z PPC
5. Pravidelné rozsirovani DB KW
: Proces z dotazu na podporu
[ Proces z dotaz( na prodejné
! Proces z KW z organicu
: Proces dopliovani z jinych oddéleni



'Kvalita a optimalizace uctu

Struktura uctu
2. Rozdéleni obsahové a vyhledavaci sité.
2~ Ano. rozdélujeme.
3. Pokrocilé rozdéleni kampani
_ Dle typu zafizeni
" Dle typu kampané (brand, produkt, kategorie)
° Dle lokalniho cileni
4. Hacky v nazvech + Stitky
2 Hacky v nazvech pro lep$i vyhodnocovani
2 Stitky pro vyhodnocovani
2 Shlukujeme k vyhodnocovani (dle CPA. cilt)
5. Sjednocené vyhodnocovani
” Sjednocené vyhodnocovani skrz ostatni kanaly (akce)




Ziskavani KW
Propojeni PLA

Synergie s ostatnimi Obsahova sit
100%

Méreni Produktové kampané
Reportovani Typy automatizovanych kampani
Vyhodnocovani Struktura uétu

KPI Kvalita inzerata

Automatizace Optimalizace kampani

Optimalizace rozpoCenova optimalizace




Proc je to dulezité resit

Exponencialni prohlubovani komplikovanosti
marketingovych kanalu

Obrovsky rust zdroju znalosti
Chybéjici nastroje pro urizeni marketingu




Marketingové mapy

Michal Krutis
michal@krutis.com

777099885

@krutis
https://www.krutis.com/videa/




