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Prehled vykonu PPC kampani pro XXXXX
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Vyhledévéni Google
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Podil na tribich
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Jak poznam dobreho
PPCckare




Potkejte se primo se spravcem kampani! ulab

A jak by mél vypadat zkuseny PPCckar?
e Porozumeéni tomu, co vase firma dela a komu to
prodava ( )
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A jak by mél vypadat zkuseny PPCckar?

e Porozumeéni tomu, co vase firma dela a komu to
prodava ( )

e Dokaze vam odpovédeéet na otazku a

e Navrhuje fedeni k problémum a ptd se vas
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Metriky/reporty, ktere
vam pomohou
porozumet
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Metriky a jejich vztahy ulab

e Potencial kampani: zobrazeni a podil zobrazeni
e CPA/PNO
e Skore kvality (CTR) a CPC

Quality Score VS CPC v Google Ads Ad Relevance Score VS CPC na Facebooku

CPC Decreases Together With The Growth Of Relevance Score
The Correlation Between Relevance Score and CPC
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Pro¢ ma kampaii horsi vysledky? vlab




Rychla kontrola napii¢ kanaly (YoY, MoM): ‘ULab

Acquisition Behaviour Conversions E-commerce ~
Source/Medium
. Bounce Rate Pages/Session Avg. Session D E C sion Rate Transactions
Users ¥ New Users Sessions Revenue
51.50%* 4521%* 66.65%* 8.60% # 15.44% # 21.05%* 45.43% # 9.06% * 6.79%
38,504 vs 31,108 vs 54,474 vs 66.39% vs 3.04 vs 3.59 00:01:47 vs 00:02:15 0.55% vs 1.01% 301 vs 331 CZK 1,112,289.79 vs
25416 21,423 32,688 61.14% CZK 1,041,614.09
1. google / cpc
01-Aug-2018 - 31-Aug-2018 32,508 (81.60%) | 25,552 (82.14%) | 46,202 (84.81%) 67.90% 294 00:01:39 0.52% 238 (79.07%) CZK 884,804.10 (79.55%)
01-Aug-2017 - 31-Aug-2017 19,645 (74.19%) | 16,089 (75.10%) | 25,017 (76.53%) 63.27% 3.50 00:02:07 1.08% 269 (81.27%) CZK 900,071.01 (86.41%)
% Change 65.48% 58.82% 84.68% 7.32% -15.88% -21.78% -52.09% -11.52% -1.70%
2. google / organic
01-Aug-2018 - 31-Aug-2018 7,312 (18.36%) 5,550 (17.84%) 8,246 (15.14%) 57.98% 3.56 00:02:29 0.76% 63 (20.93%) CZK 227,485.70 (20.45%)
01-Aug-2017 - 31-Aug-2017 6,813 (25.73%) 5,322 (24.84%) 7,646 (23.39%) 54.17% 3.89 00:02:42 0.81% 62 (18.73%) CZK 141,543.08 (13.59%)
% Change 7.32% 4.28% 7.85% 7.03% -8.39% -8.24% -5.78% 1.61% 60.72%




Jak moc se na kampanich makalo?

Change history:

] Campaign Budget ~ Status 7 Cost 7 ¥ Bid Keyword Ad Targeting

changes changes 7 changes changes 7

Total - all campaigns CZK207,853.84 508 26,439 57,125 628

° [ pNnO | PLA | Limited by ] CZK27,133.52 0 0 0 0

budget | ?

° Eligible CZK22,091.64 5 0 0 1

° Eligible CZK15,510.61 16 0 0 16

° = CZK10,746.86 1 271 9 0
Eligible (Learning)

° Eligible CZK10,195.04 27 0 0 37

° PNO | PLA | Eligible CZK8,074.32 3 0 0 13

° PNO | SEA | Eligible CZK8,060.52 18 1,112 38 0

° 24 PNO | SEA | Eligible CZK5,634.85 5 0 0 0




evil is in the details! (=segmenty) ulab

Searches @ by: In Networks @

SEARCHES

vollmacht vorlage smilouva o dilo darovaci smlouva
dohoda o provedeni prace vzor
kupni smlouva vzor smlouva o pljéce \

kipno predajnd zmluva auto ) l/ zmluva o dielo )| 2Zddost o rozved

| kupno predajna zmluva darovacia zmluva

loan agreement template || ndjemni smlouva vzor
ALL SEARCHES > Page10f 10 NETWORKS >

Auction insights @ : Devices

Compute

AUCTION INSIGHTS > DEVICES >
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Competition Level 5
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Podezrelé signaly v
kampanich




Tady néco smrdi... ‘VlLab




VlLab

Budte v kontaktu a
zainteresovani




Domluvte se na reportech, kterym budete ulab
rozumet!

Jaké informace by mély obsahovat?

e Vysledky vs stanovené cile (hlavni smer
kampani)

e Proc se cile podarilo/nepodarilo dosahnout?

e Co se v UCtu stalo za zmeény a

e Jakeé jsou trendy v uctu?



10 véci, které byste méli sdilet se svym PPC ‘ULab
specialistou:




Shrnuti: vlLab

Poznejte spravce

Nastavte si reportovani, které vas bude
posouvat a bude chapat dopady prace
specialisty

Sdilejte co nejvice informaci o vasem podnikani
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Diky!

Dalsi otazky? Napiste mi:

marketa@ulab.rocks
Twitter: @marketakabat a @UnicornsLab



