Tipy z Yandex Metriky
pro PPC specialisty

Zimni PPC camp 2019



Jak postupujete, kdyz zjistite, ze mate
horsi konverzni pomer treba z ...?

Mobilnich telefont na konkrétnim prohlizeci
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Jak postupujete, kdyz zjistite, ze mate
vysoky bounce rate...?
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Kontrolujete pri spusteni nové
kampané chovani uzivatelu na
dopadovych strankach? Jak?
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,/Nemame dostatek hodin na to, kontrolovat dopadove stranky...”
,Mam i dalsi klienty, kdybych kontroloval dopadové stranky, nedelam nic jineho..."

,TO neni moje prace, to ma delat vyvojar, UX, klient...kdokoliv..."

#whatever
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There's none - Yandex.Metrica is a completely free product. You'll never run into traffic
limitations or be forced to upgrade to a paid version.

Why is it free?

Yandex.Metrica is developed and supported by Yandex, one of the largest internet
companies in Europe. Our business is built around web search and many other products
which help people solve everyday problems better and reach their goals faster - like
Yandex.Maps or Yandex.Disk. To continually improve our services, we process huge amount
of anonymous data on users' behavior: it is used to glean insights and feed machine
learning algorithms. Yandex.Metrica is one of the ways we get that data, which is why we
aren’t building a paywall around it.

We never sell or pass your data to third parties. Learn more.
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Nechci

BASIC

Alimited plan for students & enthusiasts.

FREE FOREVER

START NOW

Collect data from:
2,000 pageviews / day

Manage up to 300 recordings

and 3 heatmaps, funnels, forms,
polls and surveys.

Limited reports

@ Unlimited users

Data storage for 365 days

nastroj porovnavat s placenym

alternativami

Recording platform
Nepretrzité nahravani
Events

Funnely

Heatmapy Pouze web

Visits/month

Historie dat

O Platit rocné (Usetfete 20%)

Platit mésicné

Ceny jsou bez DPH.

Free

Web

1500

1 meésic

0 Ke

ZACNETE TRIAL ZDARMA

Sessions/Month

Websites

Months of Storage

Session Replay

Heatmaps

Funnels

Form Analytics

Feedback

HTTPS/SSL/AJAX
Support

FREE

100
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Nechci nastroj porovnavat s placenymi
alternativami

Yandex Metrica

Benefits Limits
Traffic Unlimited
Number of sites per account Unlimited
Support service (email) Unlimited
Sampling None

@VeruBrindzova



Kontrola spravného
zacileni reklam

Kdyz spoustim novou kampan

Chovaji se lidé na dopadovych strankach tak, jak
oCekavam?

@VeruBrindzova



ProcC ji pouzivam?

Kvuli nékterym metrikam, dimenzim a segmentim

BOUNCE RATE

OdlisSny zpUsob méreni

Bounce = doba trvani navstevy
je mensSi nez 15s a uzivatel
navstivi jen jednu stranku

79,2 %
-l
25,7 %

@VeruBrindzova



ProcC ji pouzivam?

Kvuli nékterym metrikam, dimenzim a segmentim

BOUNCE RATE MAPY POHYBU

OdlisSny zpUsob méreni Meri kam navstevnici opravdu
Bounce = doba trvani navstevy klikaji a cemu venuji na strance
je mensinez 15s a uzivatel DOZOrnost

navstivi jen jednu stranku

= Yandex Metrica ick map

@VeruBrindzova



Scroll map

Zobrazuje prumeérny cas zobrazeni a pocet zobrazeni pro urcitou ¢ast stranky
Data uchovava 15 dni

= Yandex Metrlca Link map Click map Scroll map Form analysis ® Site mode A
KU s E A ‘ https://lwww.kusmitea.cz/sezonni-nabidka/ flag Options v 0% pageviews out of
MITEA Q , s
PARIS @ \ Today  Yesterday  Week 5 26 Jan —8 Feb 2019 Heat map ~ | minimum axliilin

‘ Yt Segment: 2 conditions v ‘ X ‘ ‘ &8 Compare segments \ Accuracy: 100% v

S EZO, N N |' N A B I,DaKA 1 8 Pageviews inwhich | 4 of sessionsinwhich | Device:PC X | [ 4 | for people with ( Number of visits =1 from 1 May 2015to 8 Feb 2019 X | | +
PRODUKTU

Doml > Sezénni nabidka




Vyuzit

o/

Nékdy ta data vyuzivam na vybér produktt do rotujiciho formatu na FB

Kusmi Tea (C2)

USMI TE,
Kus TEA Sponzorovano - §

Jak jste na tom se zasobou Kusmi Tea? ProtoZe nyni mate mimoradnou

prilezitost vybrané aje poridit za akéni cenu -30 % v nasi sezénni nabidce
) jen do vyprodani zasob. Prijdte si vybrat do nasich butikdi v OC Smichov

a Centrum Chodov nebo na www.kusmitea.cz

PS: ano, za akéni cenu pofidite i Kusmi Tea Detox =

MYRTILLE . COCO
THE Bt AN

Kusmi Tea Tsarevna, sypany ¢aj v
kovové doéze (200 g)

Koupit

kovova d6za 70 g

Lov Organic Bortvka - kokos,

Sezonni nabidka -30 %

Nyni mate mimoradnou prilezitost
vybrané Kusmi Tea Caje poridit za
akéni cenu -30 %.

Vyuzit nabidku

T —

o T
P SEZONNI NABIDKA |

| SLEVY-30 %

3 Kusmi Tea Detox (250 g)
Kusmi TEA

Kusmi Tea Tsarevna (200 g)
Kusmi TEA

Lov Organic Boriivka (70 g)
Kusmi TEA
Prejit na web [ A ERTTE )

Prejit na web

B rindzova



VYHODNOCENI
KAMPANI

2y

Prinesly kampane to, co mely?

)

( v
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ProcC ji pouzivam?

Kvuli nékterym metrikam, dimenzim a segmentim

EXTERNAL LINK

Meri odchozi linky na vasich

strankach, které vedou mimo
vas web

Total and average 4640
VW http://kitco.com/ 2043
v http://ceny-zlata.eu/ 585

mailto:info@investicni-zlato.eu 80
\/l. https://drive.google.com/ 376

tel:+420 731 427 743 194 @VeruBrindzova



Extern_allinks

Automaticky meri i prokliky na telefonni Cisla a emailové adresy

External links

Today  Yesterday @ Week  Month Quarter = Year i F01 8 Group: by day v

Yr Segment v 8’06 Compare segments v Accuracy: 100% v
=| = Dimensions Hide statistically insignificant da... Metrics
v External link, level 1, External link, level 2, External link, level 3 Number of ¥ Users
click-
throughs
il
Total and average 4670 3565
v/ @ hitp:/fyoutubs.com/ 821 689
\/f:‘r https://vasekuchyne.cz/ 808 652
v g http://gourmetacademy.cz/ 609 523
tel:+420725855050 132 112
"} http://pottenpannen.cz/ 113 90
100

mailto:info@popasta.cz

86 |
@VeruBrindzova



ProcC ji pouzivam?

Kvuli nékterym metrikam, dimenzim a segmentim

EXTERNAL LINK FILE DOWNLOADS

Merf odchozi linky na vasich ME&F odchozi linky na vasich
strankach, které vedou mimo strankach, které vedou mimo

vas web vas web

URL-address, level 2, URL-address, level 3, URL-address, level 4, URL Numberof v
Total and average 4640 downloads

||I|
VW http://kitco.com/ 2043

Total and average 5703

http://ceny-zlata.eu/ 585 http:// 'mesicni___zprava__zari_ 2018_awm_dwn.pdf? 541

mailto:info@investicni-zlato.eu 80 http:// /mesicni_zprava_listopad_2018_awm_dwn.pdf? 530

\/ o http:// 'mesicni_zprava_rijen_2018_awm_dwn.pdf? 487
& https://drive.google.com/ 376

http:// . factsheet_awm_dwn.pdf? 468

tel:+420 731 427 743 194 .
http:// 'mesicni-zprava-srpen-2018_awm_dwn.pdf? 436 @ VerU Brln dZOVG



ProcC ji pouzivam?

Kvuli nékterym metrikam, dimenzim a segmentim

EXTERNAL LINK FILE DOWNLOADS DATE OF FIRST VISIT

Meri odchozi linky na vasich M&Ff odchoz linky na vasich Dimenze, ktera zaznamena
strankach, které vedou mimo strankach, které vedou mimo datum prvni navstévy uzivatele
vas web vag web a je mozné ji pouzit v
segmentech
URL-address, level 2, URL-address, level 3, URL-address, level 4, URL Numberof v
Total and average 4640 downloads
il Yr Segment: 2 conditions v X 8% Compare segments v
VW http://kitco.com/ 2043
Total and average 5703
o +
http://ceny-zlata.eu/ 585 http:// 'mesicni___zprava__zari_ 2018_awm_dwn.pdf? 541
Date of first visit from 22 Nov to 22 Dec 2018 <
mailto:info@investicni-zlato.eu 80 http:// 'mesicni_zprava_listopad 2018 awm_dwn.pdf? 530
\/‘ https://drive.google.com/ 376 http:// 'mesicni_zprava_rijen_2018_awm_dwn.pdf? 487
http:// . factsheet_awm_dwn.pdf? 468

tel:+420 731 427 743 194 .
http:// 'mesicni-zprava-srpen-2018_awm_dwn.pdf? 436 @ VerU Brln dZOVG



Date oiﬂst visit

7/

Pro vyhodnoceni skutecného vykonu kampane i po jejim skonceni

TraffiC 0.42% Sessionsoutof 8176 | (4 Save v
Today = Yesterday = Week = Month = Quarter = Year ## 1 May 2018 —31 Jan 2019 Group: by month v
Yr Segment: 2 conditions v = X 4’0 Compare segments v Accuracy: 100% v

Sessionsinwhich [ <4 | for people with [ Date of first visit from 22 Nov to 22 Dec 2018 X & and [ UTM: campaign: @prichazi_leto X +

Conversions

250
225
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175
150
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100
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25
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First traﬂ: source

7/ /7 .

Jaky dopad meéla kampan na uzivatele? Vraceji se nam jeste na stranky?

Sources, summary

Today Yesterday Week Month

Y Segment: 1 condition v | X

Sessionsinwhich ( 4= ) for people with

Sessions © = | = &
500
450
400
350
300
250
200
150
100

50

0

18.11.20 18.11.30

4'0 Compare segments v

2.76 % Sessions out of 123 653

Quarter Year * 20 Nov 2018 —8 Feb 2019 Group: by day v

Accuracy: 100% Attribution: Last click v

UTM: campaign: @advent X< =

2 utm

Sources
First traffic source

Tag labels
UTM: source
UTM: medium
UTM: campaign
UTM: content

UTM: term

One of the traffic sources

Tag labels

R

dh

18.12.10 18.12.20 18.12.30 19.01.09 19.01.19

19.01.29

19.02.08

Save v

Totals

@VeruBrindzova



TROUBLESHOOTING

Pomaha mi odhalovat chyby

a problémy s webovymi
strankami

@VeruBrindzova



S\ v

Mobilni navstévnost + Pridat segm
46,41 % Navstévy

V cem byl

Y 4 7 Prazkumnik
problem?
Konverzni
4 Kategorie Operacni . 3 ; pomeér
. . e v zafizeni systém Navstévy Trzby elektronického
V Google Analytics jsme odhalili, ze obehodu
mame nizky konverzni pomer na
. V4 v/ V4 v V4 1. mobile Android 3,54 %
mobilnich zarizenich s operacnim
, . 2. mobile i0S 0,05 %
systemem i0S
3. mobile Windows 2,30 %
n 4. mobile Nindows 0,00 %
one
Fco 5. mobile BlackBerry 0,49 %
6. mobile (not set) 0,00 %
1ovant 7. mobile Linux 4,35%
8. mobile Tizen 0,00 %
Konverze
9. mobile Macintosh 25,00 %
10. mobile Samsung 0,00 %

13 ¢ < @VeruBrindzova



Co jsme udelali?

Yt Segment
Pouzili jsem v Yandex Metrice funkci
session replay se segmentem na
zarizeni smartphone - Apple
Sources
Behavior
History

Session Replay

Geography

Technology
Device

Operating systems

Browsers

Browser technologies

7 »

Session Replay

Today Yesterday Week

+ +
sessions Mark all sessions as vi
o)
eand Y  Activity Time on
a2 of
® |nclude Exclude

— '@ Smartphones
\/Apple
Samsung
Huawei
Xiaomi
Lenovo

b Sony

= e @Vigsuirindzova



Session replay

Data uchovava 15 dni a zaznamena az 150 000 navstev za den

™8 O Hledat

HGRLOILMEL
Zeleny ¢aj Pomeranéaova kira

imeta Citran Mandarinka ¥lang - ylang

b

BUDE SE VAM TAKE LIBIT

https:/www kusmitea.cz'kusmi-tea-green-bouquet-2(-sacku PC Windows 100 Google Chrome

II 5:33 - T T O P T S -.l.u-.J-I ll i AN I PR 1L .u.al.lj.i Jl 1 I ' L ”I.lj ' P l“h' L
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Session replay

MUzZete pouzivat zaroven se segmenty

Session Replay

Today = Yesterday = Week #if 20 Jan—2 Feb 2019

Y Segment: 2 conditions v | X

Sessionsinwhich | Lastad system: Google Ads > = and | Device:PC » | 4 | forpeoplewith | 4

Find condition

Show favorite sessions Show un-viewed ses
D Sources
Arrange columns Jate ar age
time of .
visit Behavior
History
1 > ) we 52 O 02.0222 r.cz/
Session Replay
2 » ) m 22 @ 02.0222 r.cz/
Geography
(1| ~ .
3 » ) w 538 € 02.0221 e r.cz/cenova-nabidka
4 1 » ) we 38 2 02.0221:15 ee 016 .cz/cenova-nabidka
5 p» ) m @ €C 02.0220:59 1:17 .cz/cenova-nabidka
6 » ) s 58 € 02.0219:59 0:46 .cz/cenova-nabidka

Ad system

Google Ads

Google Ads

Google Ads

Google Ads

Google Ads

Google Ads

Pageuvit

Goals

Region

b Czech Republic> ...

b Czech Republic> ...

b Czech Republic> ...

b Czech Republic > ...

b Czech Republic> ...

b= Czech Republic >

Device type

PC
PC
PC
PC

PC

_@VeruBrindzova



Co jsme
odhalili?

Na strance detailu produktu se
neobjevovala moznost vlozit
zbozi do kosiku :-D

é ,

e

Perfektnii pro ledovy €3

INGREDIENCE

i Koupit

skladem na pobocce

@VeruBrindzova
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Neni vSechno

zlato, co se trpyti
F

e Nekdy session replay neprehrajete e Kdyz mate v e-shopu krok souhrn
vsechna videa objednavky - tak vam vypiSe i osobni udaje
(GDPR fail... ®)

e Scroll mapy, form analysis, session replay
— drzi data pouze poslednich 15 dni e MuUZe zpomalovat rychlost nacitanf
webovych stranek
e U zdroje Google Ads nelze data

segmentovat dle kampani, sestav atd., e Click mapy, scroll mapy sice dokazi ukazat
pokud pouzivate pouze automaticke rozvrzeni mobild, ale neni to moc logické
znackovani

@VeruBrindzova



OTAZKY? DISKUZE
99C

Veronika Brindzova

PERFORMANCE ADVERTISING CONSULTANT

www.veronikabrindzova.cz
ppc@veronikabrindzova.cz
+420 773 105 060

o @Veru_Brindzova O/Brindzova.veronika @ Veronika-brindzova




Dékuji za pozornost

Zimni PPC camp 2019



