nosti pre




Spravny systéem a pravidelnost’

Vytvorenie kampani pomocou checklistou
Denné Cinnosti

Tyzdenné Cinnosti

Mesacne cinnosti

Hladanie novych prilezitosti

Navrhy testov a spracovanie pre team

éLICKZ



Tvorba novych kampani

Tri projekty a vzdy v presnom poradi
Osobitné [Create] checklisty na tvorbu uctov
Tasky v checklistoch podla priority - profit first
Description uloh obsahuje uplne vSetky informaci

éLICKZ



Novinky a best practice v templa

Novinky nasadzujem priamo do templatov bez ukladania
DOlezity je poriadok a system!

Pristup k editacii templatov maju 1-2 fudia vo firme
Projekt “Template upgrades” na schvalenie
Pravidelné kontroly pre zabehnutych klientov

éLICKZ



Tvorba nov;’/ch kampani

[FBJ: CZ |FB| CHECK @ £ Share

Board Timeline Calendar wersat ss Files

© Upgrade @

FINAL CHECK

+ +

Vykonat/skontrolovat Checklist: Pomenovat/Premenovat jednotne Vytvorit Product Catalog Sales Skontrolovat v kampaniach
Novy klient Facebook naleZitosti |DPA| kampari poriadne vSetky nastavenia
|subtasky|

Vykonat projekty |FB| Pripravit remarketingové publika Vytvorit remarketing |RTG| kampari
Vytvorenie/Pripojenie

Zvazit nasadenie LAA LTV Vytvorit podobné publikd |lookalike
Skopirovat template a pomenovat ! audience|
formou Klient: SK |FB| OPT




Check template

4 fazy, kde skontrolujeme vsetko
Kazdy task obsahuje mnoho subtaskov s postupmi

Zmenili sme trochu pristup, aby ludia pri tom premyslali
Po dokonceni projektu vie account, ze kampane bezi

éLICKZ



InSpiracia Struktary kampani [Tahak]

Optimal Campaign Setup

Awareness + Performance Best Practice Setup

Optimization |BRSSHE] Creative |

Facebook &
Instagram
(automatic)

Short-form Video

Awareness Broad Interest / Demographic 4711,12 Brand Awareness / Video
(<15s), Slideshow

Brand Awareness / Video Views

Views / Reach Partner Categories 4,711,12

1 or 7 Day post Click+View Facebook, O A aa
Optimize for Conversion -> FB Instagram 3
; ; > 15s), Slideshow,
5% LAL on high-value customers 57,11,12 Pixel Event: Audience i i
Purchase* Carousel, Collection
671112 *At least 25 conversions per week per ad set Network,
Messenger 2-4 creatives per Ad
(automatic)

narrow Interest 4,711,12

Acquisition

ConvenoNGainalzh 3% LAL on high-value customers

1% LAL on high-value customers 7AT12

Landing Page 8,11,12 7 Day post Click+View Facebook,
View/Add to cart 28D 9,11,12 Optlm::zs ;ci)xreti'jg;\::::slon - Izztjiger::;’
El Retargeting View/Add to cart 14D 10,1112 PO sl Network, S
Pro‘cﬂzlc‘:ecras;:::)gu)ec;ales View/Add to cart 7D A (’;Ajts ;:;%ir) s C;Zag::s BEL,
Video View Custom Audience 12

Purchase Cross / Upsell

. http://bit.ly/FbKampane




Casté chyby pri tvorbe kampani

Len DPA, pripadne retargeting - preco?
Nevhodny ciel kampane - nie vzdy funguju Conversions
A opat len DPA a rok ta ista kreativa &

Nizke rozpocCty a automaticky bid cap (ktory je vyso
Pozor na nastavenie vyberu lokality
Podobneé situacie osetri “Final check”

éLICKZ



Template Optimalizacia

e Daily check
e Niekolko rozdeleni na jednorazové ulohy a nasledne
pravidelné (tyzdenné, mesacné a kvartalne)
e Developing tasky

e Someday/Maybe tasky

éLICKZ



Daily check

hyp. h h th hyp. I th
month month P month month month month VP P8 SR P Setives month month

this last this last this last this last this last this last
month

Account Clicks Impressions CPC Cost Orders Revenue ROAS tROAS

4,024,635




Z coho pozostava Daily check?

This Month report + odhady do konca m
Health dashboard

Vcera vs. predvéerom

Poslednych 7 dni

Poslednych 14 dni

Poslednych 30 dni

éLICKZ



Health check ukazka

6 HEALTH CHECK 30 DAYS

Ad sets with Below 5 RS Ads with Frequency Above 5 CTR (Link Clicks) Ads Below Avg CTR

27 16 1.43% 4

68% 40% 1.46% 10%
Of total Ad sets Of total Ads Previous period Of total Ads

Wasted spend Non-converting Ad sets Cost per Order

138 € 16 6.83 3.7€

6% 40% 6.25 43 €
Of total Amount spent Of total Ad sets Target ROAS Target CPO

Conversion rate Revenue

254 € 16,501 €

249 € 5,660 €
Previous period A 192%




Daily check a vznikajuce cinnosti

e \/ kratkom Case objavim problemy a prilezitosti
e Health doplnime grafmi a udajmi vzdy prisp6ésobime
e Rovno si zo zisteni pripravim ulohy na najblizSie d

éLICKZ



Weekly agenda

Bidding pomocou Google sheets
Uprava rozpod&tov

Zrychleneé zobrazovanie reklam
Vypnutie nefungujucich Ad setov

éLICKZ



Bidding pomocou Google sheets

Dynamicky pocita bid cap podla nastave typu
biddingu v Ad sete

Manualne hodnoty

Podmienkou jednotné pomenovanie
Automaticky zvysuje rozpocty

Automaticky vypina Ad sety / nastavuje Accelerat

éLICKZ



Bidding - nastavenie

Target KPI
ROAS

Minimalny Bid
Teroe ons

Setup

NavySovanie
budg o

Auto

pozastavenie YES
Koef. tCPA na

pozastavenie 5
Poé erzii k

rozhodnutiu 2




Bidding tool ukazka

725

Cost per link click Cost per lpv Import data 164,451 1,147 2,548

Ad Set Use
Daily Accelerated
Budget Delivery

BCLICKZ | SK | PCS SK | Web | DB | RTG VST 3 | MOB | NF | CPC 10.3% ACTIVE

Ad Set Run
Status

Ad set name

Amount link click) Aol purchases conversion value

PNO

Bid Amount Bid Amount Bid Amount Bid CPC (cost per Website Website purch Amount Current

d Ipv

Budget

6CLICKZ | SK | PCS SK | Web | DB | RTG VST 4 - 10 | MOB | NF | CPC 44.7% ACTIVE
6CLICKZ | KE | ENG KE|HE|TV|RV | Eng | DB | DIB: All | ADEV | PENG | Balénova kytic N/a ACTIVE
CLICKZ | SK | TRF | SK | Web | DB | RTG: All 7 | ADEV | CPC 22.8% ACTIVE
6CLICKZ | SK | PCS SK | Web | DB | RTG VST 4 - 10 | DESK | NF | CPC 13.7% S ACTIVE
6CLICKZ | KE | ENG KE | Eng | DB | DIB: Zasnubeny | ADEV | PENG N/a ACTIVE
6CLICKZ | SK | PCS SK | Web | DB | RTG VST 3 | DESK | NF | CPC 7.7% ACTIVE
6CLICKZ | SK | TRF | Web | DB | CST | MOB | CPC | P1-oslava 3 13.4% ACTIVE
6CLICKZ | SK | TRF | SK | Web | DB | RTG: Helium 14-7 | ADEV | CPC 37.9% ACTIVE
6CLICKZ | SK | PCS SK | DB | RTG VST 3 | DESK | RC | CPC 8.0% ACTIVE
6CLICKZ | SK | PCS SK | Web | DB | RTG VST 4 - 10 | DESK | RC | CPC 14.2% S ACTIVE

SK | Web | DB | RTG: All 14-7 | ADEV | CPC 3 43.2% ACTIVE

Web | DB | CST | MOB | CPC | P2-oslava pre dosp. 31.1% ACTIVE

KE | Eng | DB | DIB: All | ADEV | PENG N/a ACTIVE

6CLICKZ | SK | TRF | SK | Web | DB | RTG: Helium 7 | ADEV | CPC 10.6% ACTIVE



Proces importu do FB Ads

Export & Import (exportujeme kampane)

Otvorit' .csv file v Google sheets

Vytvorit export sheet so vsetkymi zmenami
Stiahnut” ako .tsv a importovat do Ads manageru

éLICKZ



Uprava kampani a reporting pomocou Excélu

e FAME - Facebook Ads for Excel

o Free plugin do Excelu - prilis mnoho bugov

o Do buducna mozno bude nas Adwords editor & (uz o tom pochybujem)
o Neumoznuje zatial upravu reklam, ale dokazeme pushnut do rozhrania

napriklad nové hodnoty pre Bid Cap

mDE o 6~

Formulas Data

o000 @ orr

Page Layout Developer

Home Insert Review View

id iz B [«

PivotTable Recommended Table Pictures Shapes Icons g~
PivotTables =

i| Store

" MyAdd-insj E

Recently Used Add-ins

v ft.‘ v = I L35
L ¢ & /A
/
Recommended
Charte

F A Facebook Ads Manager for Excel

See All...

v (%Y - I

v Maps PivotChart



Moznosti nastaveni FAME - reporty

Q- O~ Office Add-ins - www.fbaddins.com

|~ Share A

Create Report Template

T-Q

Object  Equation Symbol

Template

Facebook Ads Manager for Excel

@ Level Level: Campaign ¥
Welcome, Milan Ci
Columns Columns: Performance ¥

Campaign Name
Delivery

Results

Reach
Impressions
Show 6 more

Download and make changes to multiple
Facebook campaigns, ad sets and ads.

Edit Items

Breakdowns  Breakdown v

None

To view and download data and insights from

your Facebook ad accounts, create a report. Filter Filters

Create Report

To save settings for reports that you'll run
frequently, use templates.

Manage Templates




Moznosti nastavenia FAME - upravy kampani

a ©- ® o M & & + B bidding-camp Qv Search S ©-
Bt Home Insert Page Layout Formulas Data Review View Developer |~* Share A

= - 12 -
- :
e »
2 itk

i"iv Maps PivotChart Sparklines

0y TT-Q

Object  Equation Symbol

Tables lllustrations Add-ins Recommended
Charts L

Facebook Ads Manager for Excel

e

Welcome, Milan Cidilo!

KAR
K25 fx

c o Facebook Ads Manager for Ex...
1 AdSetid Ad Set Bid Amount

| 2 v, J
2 6083469621221 22 A ' + E con n

Download and make changes to multiple
Facebook campaigns, ad sets and ads.

Adsets_20d1c

Edit Items

Upload

To view and download data and insights from
your Facebook ad accounts, create a report.

Create Report

To save settings for reports that you'll run
frequently, use templates.

Manage Templates




DalSie moznosti optimalizacie

Cerpanie rozpoétov
Url checker / sledovanie Relevance score
UTM builder

Report najvacsich zmien v ucte

éLICKZ



Campaign name

BCLICKZ | SK | PCS | DPA
6CLICKZ | SK | PCS | DPA

Ad set name

iSK | Web | DB | RTG VST 3| MOB | NF | CPC

SK | Web | DB | RTG VST 4 - 10 | MOB | NF | CPC

Daily
budget

6CLICKZ | SK | TRF | RTG 7

SK | Web | DB | RTG: Karneval 7 | ADEV | CPC

6CLICKZ | SK | TRF | RTG 7

iSK| Web | DB | RTG: All 7 | ADEV | CPC

6CLICKZ | KE | ENG | Store Kosi¢KE|HE|TVIRV | Eng | DB | DIB: All | ADEV | PENG | §

6CLICKZ | SK | TRF | RTG 14

SK | Web | DB | RTG: Helium 14-7 | ADEV | CPC

B6CLICKZ | SK | TRF | Persony

Web | DB | CST | MOB | CPC | P2-oslava pre dosp.

B6CLICKZ | KE | ENG | Store Ko3i¢KE | Eng | DB | DIB: Zasnubeny | ADEV | PENG

6CLICKZ | SK | TRF | RTG 14

SK | Web | DB | RTG: Karneval 14-7 | ADEV | CPC

6CLICKZ | SK | TRF | Persony

Web | DB | CST | MOB | CPC | P1-oslava

6CLICKZ | KE | ENG | Store Kosi¢KE | Eng | DB | DIB: All | ADEV | PENG

B6CLICKZ | SK | PCS | DPA

SK| Web | DB | RTG VST 4 - 10 | DESK | NF | CPC

B6CLICKZ | SK | PCS | DPA

SK | Web | DB | RTG VST 3 | DESK | RC | CPC

6CLICKZ | SK | PCS | DPA

SK | Web | DB | RTG VST 3 | DESK | NF | CPC

6CLICKZ | SK | TRF | RTG 14
6CLICKZ | SK | PCS | DPA

SK | Web | DB | RTG: All 14-7 | ADEV | CPC

SK | Web | DB | RTG VST 4 - 10 | DESK | RC | CPC

6CLICKZ | SK | TRF | Persony

Web | DB | CST | DESK | CPC | P3-rob rozlicku

6CLICKZ | SK | TRF | RTG 7

SK| Web | DB | RTG: Helium 7 | ADEV | CPC

6CLICKZ | KE | TRF | RTG 7

KE | Web | DB | RTG: All 7 | ADEV | CPC

6CLICKZ | KE | TRF | RTG 7

KE | Web | DB | RTG: Helium 7 | ADEV | CPC

6CLICKZ | SK | TRF | Persony

Web | DB | CST | DESK | CPC | P4-chce rozlucku

6CLICKZ | SK | TRF | Persony

Web | DB | CST | MOB | CPC | P4-chce rozlucku

6CLICKZ | KE | TRF | RTG 14

KE | Web | DB | RTG: Helium 14-7 | ADEV | CPC

6CLICKZ | KE | TRF | RTG 14

KE | Web | DB | RTG: Cart 14-7 | ADEV | CPC

BCLICKZ | SK | TRF | RTG 7
6CLICKZ | KE | TRF | RTG 14

‘SK | Web | DB | RTG: Cart 7 | ADEV | CPC

KE | Web | DB | RTG: All 14-7 | ADEV | CPC

6CLICKZ | SK | TRF | Persony

Web | DB | CST | DESK | CPC | P2-oslava pre dosp.

6CLICKZ | SK | TRF | Persony

Web | DB | CST | MOB | CPC | P5-costume party

6CLICKZ | SK | TRF | RTG 14

SK | Web | DB | RTG: Cart 14-7 | ADEV | CPC

B6CLICKZ | SK | TRF | Persony

Web | DB | CST | DESK | CPC | P1-oslava

6CLICKZ | SK | TRF | Persony

Web | DB | CST | DESK | CPC | PS-costume party

6CLICKZ | SK | TRF | Persony

Web | DB | CST | MOB | CPC | P3-robi rozliicku

Tuesday

Raise budget
Raise budget
Amount spent is too low
Raise budget
Raise budget
Amount spent is too low
Amount spent is too low
Raise budget
Amount spent is too low
Raise budget
Raise budget
Raise budget
Amount spent is too low
Amount spent is too low
Amount spent is too low
Raise budget
Raise budget
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low

Tuesday

Wednesday

Raise budget
15.45

Amount spent is too low

Raise budget

Raise budget
Amount spent is too low
Amount spent is too low

Raise budget
Amount spent is too low

Raise budget

3.01

Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low

Raise budget
Amount spent s too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low

Wednesday

Thursday

Raise budget
15.33

Amount spent is too low

Raise budget

Raise budget
Amount spent is too low
Amount spent is too low

4.08

Amount spent is too low

Raise budget

31

Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low

Raise budget
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low

Thursday

Raise budget
16.33

Amount spent is too low

Raise budget

519

Amount spent is too low
Amount spent is too low

Raise budget
Amount spent is too low

Raise budget

Raise budget
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low

Friday

22.21
16.33
0.49
441
5.19
238
1.37
3.98
0.06
225
291
154
212
278
1.09
1.19
0.47
1.15
0.35
0.69
0.07

Saturday

Raise budget
Raise budget
Amount spent is too low
Raise budget
5.23
Raise budget
Raise budget
Raise budget
Amount spent is too low
Raise budget
312
‘Amount spent is too low
‘Amount spent is too low
Amount spent is too low
Amount spent is too low
Raise budget
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low

Saturday

21.81
14.06
0.75
5.76
5.23
5.01
1.87
3.93
0
292
3.12
266
0.85
1.62
264
217
0.59
1.13
0.53
0.33
0.11
0.16
0.59
0
0

Sunday

Raise budget
Raise budget
Raise budget
Raise budget
5.02
Raise budget
Raise budget
4.03
Amount spent is too low
Raise budget
3.02
Raise budget
Amount spent is too low
Amount spent is too low
Amount spent is too low
Raise budget
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low

Sunday

Monday

Raise budget
Raise budget
10

Raise budget

Raise budget

Raise budget

Raise budget

4

Raise budget

Raise budget

Raise budget
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low
Amount spent is too low

Monday




Url checker / Relevance score

Campaign name Campaign ID

6CLICKZ | SK | F 6059700133821
6CLICKZ | SK | F 6059700133821
6CLICKZ | SK | F 6059700133821
6CLICKZ | SK | F 6059700133821
B6CLICKZ | SK | 16083469296421
6CLICKZ | SK | 16083469296421
6CLICKZ | SK | 16083469296421
6CLICKZ | SK | F 6059700133821
6CLICKZ | SK | F 6059700133821
6CLICKZ | SK | 16083469296421
6CLICKZ | SK | 16083469296421
6CLICKZ | SK | 16083469296421
6CLICKZ | SK | 16083469296421
6CLICKZ | SK | 16083469296421
B6CLICKZ | SK | 16083469296421
6CLICKZ | SK | 16083469296421

Ad set name Ad set ID

SK | Web | DB | F 6080015881821
SK | Web | DB | F 6080016154221
SK | Web | DB | F 6080016105221
SK | Web | DB | F 6080015421821
Web | DB | CST | 6083599926421
Web | DB | CST | 6083601097021
Web | DB | CST | 6083596873621
SK | Web | DB | 6080016219221
SK | Web | DB | F 6080014783621
Web | DB | CST | 6083601273821
Web | DB | CST | 6083472121221
Web | DB | CST | 6083597524821
Web | DB | CST | 6083601176221
Web | DB | CST | 6083473460221
Web | DB | CST | 6083598050621
Web | DB | CST | 6083601140221

Ad name Ad ID

AD | CRS | CURI 6080015881621
AD | CRS | CURI 6080016154021
AD | CRS | CURI 6080016105421
AD | CRS | CURI 6080015421621
AD | IMG | HDL: 6083599926621
AD | IMG | HDL: 6083601097221
AD | IMG | HDL: 6083596873421
AD | CRS | CURI 6080016219021
AD | CRS | CURI 6080014783821

AD | IMG | HDL:
AD | IMG | HDL:
AD | IMG | HDL:
AD | IMG | HDL:
AD | IMG | HDL:
AD | IMG | HDL:
AD | IMG | HDL:

6083601273621
6083472121021
6083597524621
6083601176421
6083473460021
6083598050821
6083601140021

Destination | Relevance score status Relevance score Impressions

https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK
https://www.| OK

https://www.| NOT_ENOUGH_IMPRE

5

©

O N N O NN BN DMNDNDWOoOW

120703
114615
113191
98333
62292
33122
24735
22668
17121
8977
8636
7068
6372
3917
2843
107

Status code

200
200
200
200
200
200
200
200
200
200
200
200
200
200
200
200




UTM builder

e /jednotenie UTM
e VUTM vyuzit Ad ID (Term)
e Ad ID umozni jednoduché parovanie dat s GA

éLICKZ



UTM builder

URL

https://www.he facebook
https://www.he facebook
https://www.he facebook
https:/
https://www.he facebook
https://www.he facebook
ht he facebook
https://www.he facebook

w.he facebook

https://www.he facebook
https://www.he facebook
http w.he facebook
hitps://www.he facebook
https://www.he facebook
/www.he facebook
facebook

https://www.he facebook

Medium* Source* Campaign name*

{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}
{{campaign.name}}

Content Term

{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}
{{adset.name}} {{ad.id}}

Generated

Ad ID URL

URL Tags

6080015 https://www.heliv utm_source=facebook&utm_medium=cpc&utm_campaign={{campaign.name}}&utm_content={{adset.name}}&utm_term={{ad.id}}

6080016 https://www.heliv utm_
6080016 https://www.heliL utm_:

608001£ https: iL utm

608359¢ https://www.heliL utm_

6083601 https://www.heliL utm

_source=facebook&utm_

6080016 https://www.heliL utm

6080014 https://www.heliL utm_

6083601 https://www.helit utm
6083472 htt
6083597 https
6083601 https://www.heliL utm
6083473 https://www.helit utm
6083598 https://www.helit
6083601 hitps://www.helit utm

ww.heliv utm_:

source=facebook&utm

source=facebook&utm_
_source=facebook&utm
_source=facebook&utm_

source=facebook&utm

source=facebook&utm
source=facebook&utm
source=facebook&utm
source=facebook&utm
source=facebook&utm
source=facebook&utm
source=facebook&utm
source=facebook&utm
source=facebook&utm

“medium=cpc&utm_campaign={{campaign.name}}&utm_content={{adset.name}}&utm_term={{ad.id}}

medium=cpc&utm_campaign={{campaign.name}}&utm_content={{adset.name}}&utm_term={{ad.id}}

“medium=cpc&utm
medium=cpc&utm_

medium=cpc&utm

medium=cpc&utm_

medium=cpc&utm
medium=cpc&utm
medium=cpc&utm
medium=cpc&utm

_medium=cpc&utm

medium=cpc&utm
medium=cpc&utm
medium=cpc&utm
medium=cpc&utm

campaign={{campaign.name}}&utm__
campaign={{campaign.name}}&utm
campaign={{campaign.name}}&utm
campaign={{campaign.name}}&utm
campaign={{campaign.name}}&utm
campaign={{campaign.name}}&utm_
campaign={{campaign.name}}&utm
campaign={{campaign.name}}&utm
campaign={{campaign.name}}&utm
campaign={{campaign.name}}&utm
campaign={{campaign.name}}&utm__
campaign={{campaign.name}}&utm
campaign={{campaign.name}}&utm

content={{adset.name}}&utm_
content={{adset.name}}&utm_

content={{adset.name}}&utm
content={{adset.name}}&utm
content={{adset.name}}&utm
content={{adset.name}}&utm
content={{adset.name}}&utm
content={{adset.name}}&utm
content={{adset.name}}&utm
content={{adset.name}}&utm
content={{adset.name}}&utm
content={{adset.name}}&utm
content={{adset.name}}&utm

term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}
term={{ad.id}}




Google Ads + Facebook Ads str

e Akvizicné kampane nam zvysili v Madarsku hladanost
brandu az o +40%

Tvorba person

Tvorba LAA na zaklade uzivatelov, ktori navstivili web
Retargeting uzivatelov z Google Ads na Facebooku
Message v reklamach

éLICKZ



Google Ads + Facebook Ads str

e U klientov, kde samotné PPC nedava zmysel

e RLSA kampane

e Potrebujeme vhodnu stratégiu, aby sme si “prihriali”
potencialneho zakaznika (Sales funnel)

e Akvizicia z Facebooku > RLSA > Remarketing

e Idealne pre Leadgen kampane

éLICKZ



S ¢im este dokazeme pracovat’?

e Event Parameters
o Search string - Co uzivatel na webe hlada (search bar)
o Refferer parameter (odkial priSiel google.com/emailing)
o UTM parameters (Medium = “email”)

Search + inthepast 30 days ©

URL or Parameter:
search_string w contains »

strategy X or

+ And also




oogle Ads + Facebook Ads

Create a Custom Audience

Include people who meet ANY ¥ of the following criteria:

© CrazyLister USD's Pixel ¥

People who visited specific web pages ¥  inthepast 30 days @

contains w

Iptemplates X or

us
contains »

source=adwords X  or
+ And also
Further refine by

# Include More [ Exclude More

I Exclude people who meet ANY of the following criteria:

© mwEEms EmocEms Y

CompleteRegistration ¥  inthepast 30 days @

Refine by

Cancel




Dakujem za pozornost’
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