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Predstavuiji si,

jak budou vypadat
u nas doma

Inspirativni a
zajimaveé produkty

Prijemné se u
toho uvolnim

Najdu tam spoustu
produktd, které mi

pomUzZou OZivit nas
domov

Radost vybirat

Uzivam si
vyhledavani
rdznych kouskl a
vychytavek

Rada
prochazim
web Bonami

Prijdu na jiné myslenky
a uvolnim se, kdyz vyhledavam
zajimavé a rozmanité kousky







TV Attribution







TV SPOT DATA
' . Impressions
* . Creative
. Network
. Dayrp?n: Tetc.
GOOGLE ANALYTICS DATA
’ . Paid visits
. Direct visits
| ' . Organic visits
. Ba‘s:ellrlc;Ad Other
GOOGLE SEARCH DATA

. Volume
. Brand, Generic
. Tablet, Desktop, Mobile

GO'Ug'e . Historic

Combine & analyse

Bayesian Inference with
Gibbs Sampling

Incremental searches & visits
attributed to individual TV spots




GRP

Date Time Network Impressions Country Timezone

9/13/2018 6:35:54|Nova Cinema [23217.84 CZ Europe/Pra VS
9/13/2018 7:12:26Nova 72233.28 CZ Europe/Prag.  IMprese
9/13/2018 9:35:45|Nova 180583.2 CZ Europe/Prague z,1_
9/13/2018 11:12:11|Nova 2 12038.88 CcZ Europe/Prague 014
9/13/2018 13:40:54|Nova Gold 12898.8 CZ Europe/Prague 0.15
9/13/2018 15:30:36 | Nova Action 47295.6 CZ Europe/Prague 0,55
9/13/2018 18:48:08 | Nova Action 39556.32 CZ Europe/Prague 0.46
9/13/2018 19:47:01|Nova Cinema |27517.44 CZ Europe/Prague 0,32
9/13/2018 20:22:47 [Film+ 2579.76 CZ Europe/Prague 0,03
9/13/2018 20:39:21|Nova 791986.32 CZ Europe/Prague 9,21
9/13/2018 22:40:36|Nova Cinema [137587.2 CZ Europe/Prague 1,6
9/14/2018 9:13:28 |Nova Action 38696 .4 CZ Europe/Prague 0.45
9/14/2018 10:29:56|Nova Cinema |27517.44 CZ Europe/Prague 0,32




55 @ TV Attributed Visits @ Baseline Site Visits
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® Paid-61,42%
@ Direct—29,38%

' Organic-9,13 %
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TV Spot Impressions @ -

Attributed visits / M impressions  Attributed visits @ -

NOVA 299 21,662 I
NOVA CINEMA  10.9Ml 4,160
NOVA ACTION 6.4Ml 2301 1,478 8
NOVA GOLD 2.8MJ 157] 439}
NOVA 2 2.7M1 646 M 1,748
FILM+ 33.7K| 6,566 221
SPEKTRUM 15.6K] 1,280 20|
SPORT 2 14.6K| 1,185 17,
SPORT 1 14.0K| 2,703 38|
b & & e b sk bk 1k 2
Grand total 95.4M 312 29,783
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Thursday 9.9M

Friday

Saturday 13.1M

-Tri\r,nsépgltot TV Spot Impressions Search Strength Index Attributed Search Share
I
—a’.  00:00 - 05:00 1.3M] 0.12[ 0.2%|
05:00 - 07:00 424.3K| 0.2%|
07:00-10:00 32MB
e
=@ 10.00-1400 9.6M [ 0 69 [ 6.9% Il
1
14:00 - 17:00 6.9M I8 1.02 7.3%
17:00 - 20:00 21.1M 1.00 22 3.
(/ 20:00 - 00:00 52.7M RSy 1.06 58 5% IR e
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TV Attribution




Creative audit
C.A.T report







EExecution Cut Thourgh

D Viditelnost textu na mobilu
D Vyrazné logo na mobilu

D Produkt dobre viditelny na mobilu

D Vizualni podpora (titulky, texty)



EBrand Cut Thourgh

D Brand/logo na zacatku
D Vhodné umisténé logo

D Pouziti slov spojenych s brandem

D Castda pfitomnost loga




EUSP Cut Thourgh

D Jeden USP v kreativé

D USP jasny a jednoznacny




EAudio Cut Thourgh

D Audio zminky o USP/brandu







Executive Summary

Execution Cut through o

[ ] Grab eyeballs early- TrV Ready
[] Text Visibility on Mobile

Logo Visibility on Mobile

A" Product Visibility on Mobile

[T] Visual Support- Use Subs/Supers

Brand Cut through G

B4 Brand/ Logo early in Film

kA" Clean Logo Placement

[7] Using Past Brand Cues

[T] Logo Appears Frequently/ Seamlessly

Your fil >
USP Cut through Sﬁzrh;,rg ”:

& | USP per creative
[] Clear and apparent USP
Audio Cut through

A Audio Cues in the film
CTA Cut through 0

st

igniti~‘n labs



EQuick wins
D Jasnejsi CTA
D Drivejsi zminka o brandu

D Presunout USP a zapletku
na zacatek




D Claim na zacatek

D Zvétéit logo v zabéru (8 %)

D PYiblizit zabér na here¢ku
v prvnich sekundach




Ref - Close up of
talent



%2 bonami

Orig - 03 Ref - Brand/USP upfront



Get your look

Amazon Fashion
v"

—

Orig - 36 Ref - CTA element



° YOUTUhe Version | View rate
Promente své bezstarostné snéni v krasny domov
0:30 + Bonami TV 9.83 %
s Edit Call-to-Action
Objevte kazdy den neéco snoveho
0:36 * Bonami YouTube 16.93 %

Edit Call-to-Action










Conversion lift




Bez ; . . ’ \ Bez
konverze konverze

Konverze Konverze
bez vlivu . : | bez vlivu

reklamy KO nt r0| nl’ reklamy

skupina

Konverze
diky reklamé




70 : 30




Conversions Conversion value Site visits
Relative lift: + 6.3 % Relative lift: +29.2 % Relative lift: + 3.5 %
Absolute lift: +43 Absolute lift: +266 228 Absolute lift: +5 231




Brand

lift 2.0




Conversion Lift
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