Ako pracovat’ s Facebook ads,
Messenger marketing a email kom
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Preco prave Facebook Messenge ting?

1.3 miliardy ludi pouziva FB Messenger kazdy mesiac

Na Facebooku je aktualne len 300 000 chatbotov
Messenger je 2. najstahovanejSiou aplikaciou na iOS
Chatbot usetri podla |12V do 2022 firmam az 8 mld dolarov
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https://blog.apruve.com/4-chatbot-examples-of-how-they-improve-customer-experience

s GHATBOTS MARKET WORTH WORLDWIDE wwwwwa

2017 | ss64.0m

Zdroj:


http://bit.ly/2m5382g

Social media apps vs Messaging apps

Messaging Apps Have Surpassed Social Networks
Global monthly active users for the top 4 messaging apps and social networks,
In millions

~-Big 4 Messaging Apps =Big 4 Social Networking Apps
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Email marketing vs. Messengermarketing

FB Messenger Marketing 10-80x Better
Engagement vs. Email or FB News Feed

Email Marketing FB Messenger Blast

, 9-10% Open Rates _ 70-80% Open Rates
(Within first 60 minutes!)

FB News Feed ’ Vs. %

L, 0-1% Organic Post Visibility




Email marketing vs. Messenger ing

Facebook messenger open rates bezne viac ako 80 %
CTR z Messengera na web okolo 20%
Email open rate bezne okolo 20%
CTR z emailu na web okolo 2 - 4%
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Statistiky nasich kam

Marketing Automation / Chat Blaster

All

05/2019 Dziny 4 - Promo Delivered Responded

Audienc
Dialogue: D

148 55.4%

Audienc: y | !
Dialogue:

05/2019 Dziny 3 - Promo Delivered Responded

262 59.2%

05/2019 Dziny 1 - Promo Delivered Responded
Audience: [ fodel 1
Dialogue: DZIN

221 52.9%

Untitled campaign (2019-04-15 8:37:50 pm) Delivered Read Responded
Audience: Chatbot active
Dialogue: Uvoc

4037 81.6% 33.4%

Jarni kolekce 2 - Promo 03/2019 Delivered Read Responded

1583 88.8% 55.2%

Dotaznik 03/19 Delivered Read Responded
Audience: V
Dialogue: Ma zau

4144 85.1% 41.3%

Jarni kolekce - Promo 03/2019 Delivered Read Responded

Audience: React
Dialogue: Nov

1972 89.5% 43.5%




Statistiky nasich kampanii

Ad Sets

Q

Cost per Lead

Cost per

Delivery 1 Bid Strategy Budget Last Significant Edit Results Reach Impressions Result

® Active Lowest cost K¢200.00 89 24,716 48,211 KE15.43

Replies Daily Messaging C Per Messagin

@ Inactive Lowest cost K&500.00 1,614 159,340 408,005 KE2.93

Replies Daily Messaging C... Per Messagin..

® Inactive Lowest cost K&500.00 1,126 60,774 182,636 KE3.82

Replies Daily Messaging C Per Messagin

Results from 3 ad sets @ - 2,829 192,605 638,852 KE3.68




Chatbot typy

e Chatbot pre zakaznicku podporu
e Chatbot na webe

e Chatbot planovac / spravca registracii
e T[ransakcCny chatbot

e | ead generation
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-Settings

Ready-made sablony

= .9/
Cat Howell's
Agency Bot

By MobileMonkey

1-minute Lead
Gen Bot

By MabileMonkey

Automotive

By MobdeMonkey

Waw tenplates ibrsey
Find template by code

My remplates

Coffee Shop

By Mabiledcnkry

Consultant Contest

Community

By MabiteMionkny
W

Live Chat

Dy MobbeMonkey By MoblleMonikey

w

Health

8y MobieMonhey

Dentist Influencer

By MobileMonkry

By Mobilemonkey

By MobdeMonkay
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Facebook Messenger Auto

Lead magnety

Chat blaster

Drip kampane

Chatbot formulare

RSS feed chat blastery
Email notifikacie
Integracie - Zapier (Intercom, Calendly,..)
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Lead magnety

Facebook Comment Guards

o Dakovné komentar do Messengera. Napi$
dostanete pdf bonus.

Customer chat widget - Messenger na vasom webe

o Konverzacia ostane zaroven aj v Messengeri.

HTML elementy

o Checkbox plugin

o Send to messenger plugin

Landing pages

ES” a

éLICKZ



Messenger Solutions Overview

Drive traffic to Messenger When in Messenger, do this

Owned entry points ' Organic messages

—
(?‘,

Paid entry points ‘ Sponsored messages
.i. s
; e O

. Expenences ’ Customer Care Remarketing




Facebook Messenger Chat Bla

Jednorazova rozosielka vlastnym kontakto
Urgencia - promo spravy - traffic - predaj
Zber informacii pomocou chatu (atributy)
Segmentacia podla atributov

Push notifikacie

Rozosielka ihned alebo 24+1
UNSUBSCRIBE message!
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Pravidlo 24+1

24h - neobmedzeny pocet promo sprav

+1 = gratis 1 free

20.1.2020 = koniec +1

Reset pravidla pri opatovnom zapojeni (reengag
Promo blaster (sponsored messages)
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Subscription Messaging

Umozni nam posielat nekomercne spravy zadarmo
Rucne schvalované ziadosti Facebookom
Ziadost na urovni Facebook page

Proti zneuzivaniu messenger marketingu
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Marketing Automation / Chat Blaster / Untitled campaign (2019-09-10 5:51:23 pm)

Untitled campaign (2019-09-10 5:51:23 pm)
1. Choose an audience for us to deliver your message to

Audience

From AD

2. Choose a Chat Dialogue for us to send your chosen Audience

Dialogue

Welcome Dialogue

end a test to

Promotional Message Subscription Message Notification/ Update

3. Choose whether to send this message now or later

(®) Immediately Send later

‘ Cancel |

Reachable Contacts:




Drip kampane

Sekvencia sprav rozlozena v ¢ase
Ciel je engagement (ebook, guide,...)
Welcome a Onboarding kampane
Segmentacia

Marketingové spravy - pravidlo 24+1
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Drip kampane

Drip Campaign Detail

Active

Catering Drip

June 2018 - Catering

Non-Promotional Subscription

After a contact is added to June 2018 - Catering.

Wait for Minutes then send

then wait for then send

then wait for then send

Welcome
page

Party Tip

15% Off in
June ‘*




@’ MobileMonkey Marketing Automation / Drip Campaigns / 6clickz - Test drip kampan

6clickz
@ Bot: Leadypre
Agenturu
est drip kampan

A4 Home
Bot Builder Subscription
§3  Advertising
N Marketing Automation

Chat Blaster Included Audience(s) Excluded Audience(s)

Drip Campaigns I

Every day, All day

+ Add message

RSS Blaster

Connections

Zapier

Lead Magnets

(G4

Audience Insights
ﬁ Templates

L3 Live Chat

{g} Settings




Segmentacia kontaktov

e Predvolené hodnoty
o Meno a priezvisko
o Datum vytvorenia
o Casové pasmo
e Atributy, ktorée si m6zeme opytat:
o Email a teleféonne Cislo
o Udaje, ktoré sa uzivatelov opytame (quick que
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RSS Blaster

Novinky na blogu do Messengeru

Nekomercne spravy

Automaticky alebo manualne

Ovela efektivnejsia stratégia ako Email marketin
Segmentované kampane podla publika

éLICKZ



Integracie - Zapier

Do More With MobileMonkey

Zapier allows you to instantly connect MobileMonkey with 1,500+
apps to automate your work and find productivity super powers.

Google Sheets Mailchimp Gmail HubSpot CRM

21 integrations 18 integrations 18 integrations 15 integrations

a4 > i

Slack ActiveCampaign Infusi oft by Keap Intercom

30 integrations 30 integrations 24 integrations 30 integrations

1-8 (of 88)




Facebook Click-to-Messenger

Jedna z moznosti pre Lead magnet
Malo vyuzivany format - CPL Castokrat v hodnote
Moznosti nastavenia cielenia kampani su rovnake
Klik “Send message” + odpoved = novy kontakt
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Facebook Click-to-Messenger ads

6clickz
Sponsored -

Stale ¢akdte, kedy vas marketing zaéne konecne fungovat? =

Staci sa podrobnejsie pozriet na vase reklamné kampane. Spravne
nastavena stratégia, cielenie reklam a efektivna optimalizacia vdam zarucéene
pomoZu navysit trZzby.

B Vedeli ste, Ze na Facebooku mdZete zacielit reklamu na tieto konkrétne
cielenia? ... See More

MESSENGER

Napiste nasmu Chatbotovi & a nechajte si © Send Message
poradit’, ako mézete zvysit' svoje trzby!

o Like () Comment £ Share




Facebook Click-to-Messenger@ds

n = Ads Manager

Campaigns

Q

Name Delivery

> [ 6clickz | SK | CBO | MSG | ACQ ® Active

n = Ads Manager
Campaigns

Q

Name Delivery

> (3 6clickz | SK | CBO | MSG | ACQ ® Active

Results

8
Messaging C...

Results

32

Messaging C...

Cost per

Reach Frequency Result

2,123 1.19 €1.96

Per Messagin...

Cost per

Reach Frequency Result

9,048 2.83 €3.80

Per Messagin...




Chatbot analytics

Bot Analytics Mar 01, 2018 - May 17, 2018 v

/’




Facebook Click-to-Messenger

CPL ovefla nizSie ako pri inych kanaloch aj pre B2B
Kvalita leadov zavisi od cielenia - kazdé nové prekv
Lead scoring vlastnymi atributmi

Import leadov do CRM (ActiveCampaign)
Email notifikacie s novymi kontaktmi do emailu
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Click-to-Messenger ads a Ecom

Novinky a promo akcie
Remarketing - skvela moznost pre opusteny kosik
Interaktivne sutaze / hadanky

Pomoc s vyberom velkosti

Nakupny radca

Pomoc klientovi s vyberom tovaru na nasledujuc
sezonu a presna segmentacia zakaznikov

éLICKZ



Nazdar, pom(iZu ti najit na sebe néjaky stylovy kousek obleéeni. w Nejdfiv ale mam par otazek abychom lépe
poznaly tviij styl.

Jak by jsi charakterizoval sviij styl obleceni?

Wau, pro takovy lidi jako ty jsme tady!
Dal3i otazka, (neboj uz jich moc nebude &

Jaka barva dzin se ti libi nejvic? ||

Super! Pojdme dal.

A co dziny a diry? Libi se ti vic dziny s dirami nebo bez nich?

Posledni otazka: A co celkovy vzhled dzin? Cim ho doplinit?

Libi se ti dZiny s nasivkami/napisy, jemné natrzené nebo das prednost spi$ slusiackym bez dalSich

Nic navic

Tak a jsme u konce. Doufam, Ze to nezabralo moc ¢asu )
Chces zjistit co jsme pro tebe vybrali? Klikni sem [u)

. Zjistit vysledek
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Zjistit vysledek

Toto jsou produkty, které by se ti mohly libit

"

Dziny Simple Dziny Ripped

Prohlédnout Prohlédnout
Mame toho vic tak se koukni na véechno @  ¢h
Stylové Dziny
Stylové Kratasy

Stylové Tricka




Vysledky kampane

Cielenie na zakaznikov

Nekomercna sprava

85.1% uzivatelov precitalo spravu

41.3% uzivatelov odpovedalo

Nasledujuce novinky zaSleme presne podfa prefe
2700 kontaktov sme aktivovali pre komercné spra
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DalSie moznosti - Nakupny poradca

Awesome, thanks! Here

are five items we think
Cool, what kind of shoes? 1l dig

Typing is cool, but to shop
on Spring. ple use the
handy buttons above or
type "Go Shopping” We
hope you find something

you love!

Got it. What's your pri
range for men's boots?

Hey there! What are you
looking for today?

Typingisc but to shop
on Spring, ph use the
handy buttons above or
type “Go Shopping”. We
hope you find something

you love!




Ako vSetko prepojit’ s Email
marketingom?
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e Sales funnel, CRM a Lead scoring
e Automatizacia celého komba
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Sales funnel, CRM a Lead scori

Vyber CRM - u nas ActiveCampaign

Rozdelit Sales funnel - jednotlive fazy

Pre kazdy ciel vlastna pipeline

Ziaden lead neostane bez odpovede
Automaticke priradenie leadov podla pravidiel
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https://www.activecampaign.com

© Add Dea




Campaigns Automations Deals Lists Forms Reports
Personal Info

Recent Activities All Activities

e Campaign Sent

Campaign Sent AGENCY Arrange a demo of Leadformly

" agency pip... STAGE @ Coldlead m Won Lost Delete

Deal info Added to Deal -

Title

Contacts
Entered automation
Entered automation Leadformly Update CRM Deal Stages

Amount $199 USD

Created aday ago

Entered automation
Entered automation Leadformly New lead --> Free Trial / Demo / Call

Tasks Notes Emails

Using Leadformly for your agency

Hey, Kristine here from Leadformly. | noticed that you used our tool earlier and just wondered - - B
Subscribed to list

Subscribed to list Leadformly prospects via API

Add Task Add Note Send Email




‘ Contacts Campaigns Automations Deals Lists Fe

Leadformly startup pipeline - £} I+ Add Stage

> Open ¥ TAGS All == Advanced
Leadformly enterprise pipeline

Leadformly startup pipeline

Leadformly agency pipeline

$833 USD

Leadformly smb pipeline




Pipeline Options

Name Default Currency

Employees UsoD

Auto Deal Assignment

Round Robin All Users

Permissior Round Robin

Distributed based on value

All Group
Disable automatic assignment




Lead scoring

Cold lead

MQL

SQL

Atributy v MobileMonkey (Zapier do AC
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Automatizacia

MobileMonkey + ActiveCampaign Integrations

>

In a matter of minutes and without a single line of code, Zapier allows you to
connect MobileMonkey and ActiveCampaign, with as many as 56 possible
integrations. Are you ready to find your productivity superpowers?

Connect these Apps




Start this automation when one of these actions takes place
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Automation Reports / Persona 1 - Investiéni nemovitost / Contacts

243 61.9%

Top Performing Tags Top Performing Lists Top Completion Times

Investice 82.8% of contact automa... FB LEADS 72.4% of contact automa... 5 weeks 76.9% of contact automa...
Clicked on booking 2.9% of contact automati... OptinMonster 54.4% of contact automa... 2.1 weeks 7.8% of contact automati...

Sprava 1.9% of contact automati... Unbounce 0.3% of contact automati... 1.8 weeks 5.9% of contact automati...




Dakujem za‘pozornost’!
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