KONKURENCE
V AUCTION INSIGHTS
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INTERPRETACE VYVOJE KAMPANE #1

“FAKT DOBRE OPTIMALIZUJU!”
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INTERPRETACE VYVOJE KAMPANE #2

“ZHORSILO SE POCASI, PRIBYLA
KONKURENCE, DOBA JE ZLA!”
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AKTIVITY KONKURENCE
PRIMO OVLIVNUJI

CPC KONVERZE

\Jtrouka.cz



ZAKLADNI PREHLED O KONKURENCI
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CO DOKAZE AUCTION INSIGHTS PROZRADIT

* velikost konkurence a jak se vyviji

* silné / slabé stranky (cileni) konkurenta

* typ konkurentu

* kdo inzeruje muj brand / inzeruje svuj brand

* vypinani reklamy / dosly kredit / dohaneni PNO

* bidding v segmentech
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TABULKOVY PREHLED KONKURENTU

Auction Insight - Domain Impr. share ~ Abs. top of page rate Overlap Rate
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VYVOJ POCTU INZERENTU V SEGMENTU
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REALNEJSI KONKURENCNOST

B Pocet inzerujicich konkurents [l Soucet podili zobrazeni
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VYVOJ U TOP KONKURENTU

domény konkurentu

leden 2020
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PREHLED KONKURENCE PODLE KAMPANI

Konkurent 1 MY Konkurent 2

Kampan Impr. share Overlap R... Abs. top ... Impr. share Overlap R... Abs. top ... Impr. share Overlap R... Abs. top ...
17 % 17 % 20 % - 0% 48 % -- 53 %

Kampan 1 39 % 39 % 17 % - 0% 81% -- 7%
Kamparj 2 23 % 23 % 27 % - 0% 58 % -- 40 %
Kempafi 3 o e o QRSN o s | ome [l o
11 % 11 % 24 % - 0% 38 % -- 63 %

17 % - 0% 68 % 44 % 45 % 43 %

25% - 0% 77 % 43 % ’ 49 % 0%

54 % - 0% 24 % 27 % 34%. 1%
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TYDENNI VYVOJ KAMPANI

Konkurent 1 MY Konkurent 2

Kampan Tyden Impr. share Overlap R... Abs. top ... Impr. share Overlap R... Abs. top ... Impr. share Overlap R... Abs. top ...
Kampaﬁ1 30.12. 201... 24 % 24 % 26 % - 0% 68 % -- 29 %
6.1.2020 a... 21% 21% 19% - 0% 59 % -- 43 %

27.1.2020 .. 13% 13% 17 % - 0% 30 % -- 70 %

13.1.2020 .. 15% 15% 20 % - 0% 49 % -- 53 %

20.1.2020 .. 14 % 14 % 15% - 0% 35% -- 66 %

Kampaﬁ2 30.12. 201.. 47% 47 % 1% 0% 90 % -- 1%
6.1.2020 a... 44 % 44 % 16 % 0% 87 % -- 2%

13.1.2020 .. 39% 39% 18% 0% 83 % -- 5 %

27.1.2020 .. 32% 31% 17 % 0% 76 % -- 13%

20.1.2020 .. 38 % 37% 21% - 0% 72 % _- 12 %

Kampaﬁ3 6.1.2020 a.. 34 % 35% 19 % - 0% 79 % -- 16 %
30.12. 201.. 45% 46 % 36 % - 0% 75% -- 10 %

13.1.2020 .. 10% 10 % 26 % - 0% 63 % -- 38 %

27.1.2020 .. 1% 1% 26 % - 0% 30 % -- 70 %

20.1.2020 .. 17 % 17 % 23 % - 0% 39 % -- 61%

Kampaii 4 oo [NGERN NGEEN o QNS v wx [ en o o
6.1.2020 a... -- 28 % - 0% 63 % -- 4%




DENNI VYVOJ KAMPANI
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VYKON KONKURENCE PODLE ZARIZENI

Auction Insight - Domain
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POTIZE V AUCTION INSIGHTS

* neuplny vycet konkurentu v Uctu

* report nad vlastnimi klicovymi slovy

* zmeny V klicovych slovech ovlivnuji s kym si
konkurujeme

* Shopping Ads

* omezené moznosti filtrace v GDS
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metrikami
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DEKUJI ZA POZORNOST

¥» @vetrovka

f facebook.com/zaklikcz

in petravetrovska

>< petra.vetrovska@gmail.com

www.zaklik.cz
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